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The Cleveland Museum of Art Unveils New Graphic Identity 


CLEVELAND (April 16, 2004) - The Cleveland Museum of Art today unveiled its new graphic 
identity, part of a branding initiative under development since 2002. The new identity comprises a 
new logo and type treatment. 


“Our new identity is unique,” said Museum Director Katharine Lee Reid. “The logo speaks 
of our physical presence, with representations of both our 1916 Beaux Arts building and the more 
modern Marcel Breuer building. We feel the image is strong and vibrant, yet open—all intrinsic 
characteristics of the Museum.” The new logo will appear primarily in deep red, although the new 
palette includes jewel tones of blue, green, yellow and purple. The new typeface, Trajan, dates 
back to the Roman Empire, and communicates the Museum’s renown among national and 
international museums. 


The identity also includes a new tagline, “Free to All,” which will be used when the 
Museum promotes its permanent collection and myriad free programs and services. According to 
Reid, the new tagline communicates two key messages. First, admission to The Cleveland 
Museum of Art remains free. Second, the Museum welcomes everyone and offers something for 
every individual, a tenet set forth in the Museum’s original mission. 


Reid noted, “This image clearly communicates who we are: a treasured institution, known 
for the highest standards of artistic excellence, that offers free admission and is accessible to everyone, 
providing a powerful vibrant, exciting experience.” 


In developing the new graphic identity, the Museum conducted focused research, including 
more than 50 internal and external one-on-one interviews and 18 focus groups designed to uncover 
perceptions about and attitudes toward the Museum. The resulting feedback informed specific 
communications objectives that guided the development of the logo and type. 


“The new logo and type will immediately allow our visitors and members of the 
community to identify communication from the Museum whether in print, electronic or other 
forms,” said External Affairs Director Donna Brock. “Our ongoing branding initiatives will 
employ the identity to strengthen and create associations between our world-renowned collection 
of art and peoples’ own personal, daily experiences,” Brock added. 


The Cleveland Museum of Art is one of America’s leading comprehensive museums. Its 
permanent collection is world renowned for its quality and breadth, spanning 6,000 years. The 
Museum is a significant international forum for exhibitions, scholarship and art acquisitions. For 
more information on the Museum, its holdings, programs, services and events, call 
1-888-CMA-0033 or visit www.ClevelandArt.org. 
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